ANTUTANEH MAPKETAHT
N KOPUCTERE HA AAATKA
3A NMPOMOLNIA HA YMETHNLIA
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JAVIMTOAGH MOPKETUHI M KOpWCTelhe HA GACTKM 80 MpOMoUMja Ha
yMeTHALUM®

AVIMMTOAHUOT MOPKETUHI CO3ACBA HOBM MOXHOCTU 30 YMETHULMTE AC jQ
NPETCTABAT  CBOJATA  PAOOTA, AQ  U3IPAAAT  MPEMNO3HATAME  AMYCH U
NpodecoHaAeH OpeHA M AC_ACMPAT AO MOWMPOKA MYOAMKO MPeKy
COBPEMEHM AUTUTAAHN KAHAAK. CeMUHAPOT @ HAMEHET 3a 3AMO3HABAHE HO
MACAUTE YMETHULM CO. COBPEMEHUTE SHACTOOPMNU U AUTATOAHY
OAQTKM KOW MOXAT APAKTUYHOAG M NPUMEHAT BO MPOMELMjaTA HA CBOeTO
TBOPeWTBO. LleATa Ha CeMUHEPOT ¢ CNIOACAYBAHE HA HA YCMEl™id NPaK TUYHM
npvMepy 30 CAMOCTOJMO  KOPUCTEHhEe HA  AUMMTAAHAOT MAPRETUHT U
KOPUCTEHE HA OAATKM BO MPOMOLM]A HA YMETHULM, CO LA 3TOAEMYBARE HO
HUBHOTA BUAAMBOCT, MPEMO3HATAMBOCT M KOMYHUKALUMIO CO PEACBAHTRATA
nyGarka. [lpeky APaKTHYHU MPUMEPU. MHTEPAKTHBHA PABOTA 1 PasMefic Ha
MNCKYCTBA, YYCCHWUMTE Ke CTeKHAT 3Haenda 30 KPeMpane COADRXMHM,
KOpMCTeHe HA COLVJOAAHUTE MP@XM. TOTACHE AUTUTAACH UACHTUTET/M M3C0oP
HO COOABETHM OAQTKM 30 MPOGECUOHAAHT MPOMOLM Q.

Q.00 - 9:30 Pernctpaumja 1 yTpUHCKO Kade

Moaepatop: bopuka Kpyuapesa

©:45 - 1115 Tanen

MCKy K

LAVMTOAHMOT MOPKETUHT BO D OHAQJH BUAAMBOCT"

Temu:

- YMETHMKOT BO epaTA HA BeWTAUKATA MHTEAMIEHLMO: AUMMTAACH
WAGHTUTET, GATOPUTMM U HOBU MOA@AM Ha npomoLmja”

npod. AP Ana Cekyaoscka Joskoscka - DakyAter 30 MHPOPMATUKA,
Yhusepsuter Cronje

- ,PasBoj Ha MoaepHO Be6 AQNAMKATMBHO pelleHWe Koe Ke M MoBpse
YMETHULIATE CO KyTyBQUMTE BO WMPOK 06@M M AOCTAMHOCT

[Mood. ap Torn Bacuk - [Npoaekan Ha QDokyATeToT 30 ApPXUTEKTYPA “
Av3ajH, Yiusepantet ,Ameprikar koael” - Cronje

- ,Kako Ao concTseHa MyBAVKA ~ KOKO YMETHUKOT MOXEZ AQ O MarpdAm
CBOJOT AUTUTQAGH CBET"
Anja Mapuwja Makecka - MapkeTuHr ampextopka 8o brainster

- L, YMHOMK «kako AMmMTaAHa NAQTGOpMa 8a MPOMoUMja HA KyATypaTa,
YMETHOCTQ U HEjBUHNTE AMPEKTHW KpeaTopn”
BecHa Vlsanoscka - VAmescka — HOBMHOPKA

11:15 - N:30 Kade naysa n ocsexysane

1:30 - 13:00 TllaHeA avckycuja

,AAQTKM 1 cTpaTerMm 8a NPOMOLIMIA HA YMETHALIM — MPAKTUYHWA MPUCTaNA U
yorelwH npumepu”

Temu:

=, AATOPUTAMOT He BHO@ ACKA CU TAAGHTUPAH"

YMETHUKOT KaKO BpeHA: KAaKO AUTUTAAHWUTE KAHAAM AQ ja OAHECAT YMETHOCTA
AO BUCTUMHCKATA My6GAUKA

CpHa lyryaoscka = ocHosay v anpexTop Ha Two by Four

- bpeHA MeHauMeHT sa ymeTHM
Jara Vsanosa - lNotnpercea

- ,Kako ymetHuumTe Aa ro,
80 AQ jO BroOAeMAT CBOj
ny6Anka”

Josana beakosa -
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DIGITAL MARKETING
AND THE USE OF TOOLS
FOR PROMOITING ARTISTS
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DIGITAL MARKETING AND USE OF ARTISTS PROMOITION TOOLS

Digital marketing creates new opportunities for-artists to-present their work.
build a recognizable personal and-professional brand. and reach a wider
audience through contemporary digital channels. The seminar is designed to
introduce young artists to/contemporasy iesplatforms, and digital tools
that they can practically apply ieforomoting their creatiVesyork. The aim of
the seminar is to share successful practical examples of independently using
digital marketing and progrctional tools for artists, with the goal of inéreasing
their visibility, recognitign, and communication with relevant audiences.
Through proctical examples. interactive work, and the exchange of experiehc-
es. participants will gainfknowledge about content creation, the use of s@cial
medic. building a digital identity, and selecting appropriate tools for pfofes-
sional promation.

- Q.00 - 9:30 Registration and morning coffee
Moderator: borika Krushargva
- Q45 - 1115 Panel Disculsion
“Digital Marketing in the Arts -\from Id
Topics:

- "The Artist in the Age of Artificial Intelligence:
Digital Identity, Algorithms, and New Models of Promotion”
Prof  Ana Sekulovska Jovkovska, PhD - Faculty of Informatics.
University of Skopje

- “Developing a Modern Web Application Solution that Connects Artists with
Buyers on a Broad and Accessible Scale”

Prof Toni Vasié, PhD - Vice Dean of the Faculty of Architecture and Design,
American College University - Skopje

- "How to Build Your Own Audience -
How an Artist Can Create Their Digital World”

Anja Marija Makeska - Marketing Director at Brainster

- “UMNOMK as a Digital Platform for the Promotion of Culture, Art,
and Its Direct Creators”
Vesna lvanovska-llievska - Journalist

1115 - 1:30 Coffee Breck and Refreshments
- 11:30 - 13:00 Panel Discussion
“Tools and Strategies for the Promotion of Artists - Practical Approaches and
Suocessful Examples”
Topics:
- “The Algorithm Doesn’t Know You

How Digital Channels Can bri

Srna Gugulovska - Founder

ist as a Brand:

- “Brand Management for
Jana lvanova - Vice Presi

- "How Artists Can Use Di
the Right Audience”

Jovana Velkova -
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